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In 2022, inflation and a sluggish economy resulted in a 14.5% de-
cline in donations to the museum. A Covid-relief grant from North 
Carolina Humanities enabled the museum to stay open. Grants and 
partnerships supported exciting new programs such as the Jeep Ex-
hibit and “Through Their Eyes” (a documentary consisting of six vid-
eos). A short video in each gallery tells the history of each conflict 
through professional narration, photos, music, museum artifacts and 
local veterans’ stories.  
 
The world premiere showings of “Through Their Eyes” drew 700 
people, including 150 eighth-graders and high school students, with 
requests for showings in 2023 to schools, libraries, colleges, and 
community organizations.  

The six videos now show in each of the museum’s galleries and will 
be on our website and Facebook page. In 2023, the volunteer video 
team will develop a study guide for students and create “meet the 
veterans” events. We thank the North Carolina Humanities, Lake 
Toxaway Charities, Pisgah Forest Rotary, and Transylvania County 
for their support. 

Community Presence & Business Support 
 
We continued our participation in community events such as Inde-
pendence Day, Veterans Day, and Memorial Day. We received 
generous srusa ð
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Ambassador to Business 
 
Honorary Museum Board Member USAF Lt. Col. (Ret.) 
Ed Cottrell (on left in photo with N.C. Governor Roy 
Cooper) represented the museum at the ribbon-cutting 
of the Pratt & Whitney plant in Asheville, N.C. Cottrell 
was introduced to the audience as a P-47 Fighter Pilot 
who flew 65 missions in the Battle of the Bulge. He 
credits the Pratt & Whitney radial engine for saving his 
life when his engine was shot by a German ME-109.  
 

 

Media, Communications and Outreach 
 
In 2022, our website had 35,775 visits (up from 22,082 in 2021), 90% being first-time visits. The 
search words “things to do in Western N.C.” are what brought most of those to our site.  We aver-
aged 50 site visits per day until June and July, when that number jumped to 1000+ per day, with 
80-97% from cell phones. This tells us people are searching for things to do while they’re traveling. 
 
The most popular stories on our website’s “Living Histories” blog last year were “Still Hoping to 
Save the Kitty Hawk” (18,309 visitors) and “Band of Brothers” (2349 visitors). 
 
The museum’s social media include Facebook, Twitter, YouTube, and Instagram. Our Facebook 




